
 

 

 

 

Almost daily I get emails asking me what tools I use in my 

internet marketing strategy, and to be honest, I use far less 

tools now than when I first started. 

When you’re new to internet marketing, you’re more 

susceptible to sales pitches from every corner of the web 

touting the latest and greatest tools that you absolutely must 

have if you want to be a successful internet marketer. Well, I 

certainly didn’t want to be a failed marketer, so I handed 

over my credit card left and right. I must have bought 20 – 30 

software programs in that first year that promised to help me 

find blogs, get links, find longtail keywords, spy on my 

competitors, spin articles, submit spun articles, find niches, 

blast my RSS feed, and on and on and on. 

It was too much, and I got so bogged down in just trying to 

learn how to use all of these shiny new programs, that I had 

little time to actually grow my business. It’s a pitfall I know 

some of you have run into as well. 

In recent weeks there have been some MAJOR changes in 

Google’s algorithms. It seems a giant Panda is running 

amok, cracking down on empty, worthless junk sites with 
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rehashed content, so a lot of the programs I was using back 

then would only hinder my marketing results in today’s SEO 

climate. 

So what tools do I use? I’m workin’ real old school these 

days:  

 Google adwords keyword tool. There are a lot of 

keyword tools out there and some are very good. I 

just prefer this one.  

 SEO add-on for Firefox which gives me all the metrics 

I need to know at a glance, from competitors’ 

backlinks to PR to site age, I can easily and quickly 

see how hard it’s going to be to rank for something. 

 Yahoo Site explorer. I can see exactly where my 

competitor’s backlinks are coming from.  

And, although it’s not a tool per se, it is a site I frequent often 

as the content is exceptional and the information can be 

trusted – seomoz.org. 

For the most part, these are the few tools I need. Now I 

spend more time on my marketing strategies and content 

creation than I do trying to figure out how a certain program 

works or is there a better, newer one I should be using 

instead. 

Keep it simple and focus on growing your business 

organically and the results will come. 


